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HISTORY 
• 1986: The first Five Guys location opens in Arlington, VA. 

 

• 1986 - 2001: Five Guys open five locations around the DC metro-
area and perfect their business of making burgers... and start to 
build a cult-like follow up. 

 

• 2002: Five Guys decide DC metro-area residents shouldn't be the 
only ones to experience their burgers and start to franchise in 
Virginia and Maryland. 

 

• 2003: Five Guys sell out of franchise territory within 18 months and 
start to open the rest of the country for franchise rights. 

 

• 2003 - Present: Five Guys expands to over 1,000 locations in 47 
states and 6 Canadian Provinces 

 



OUTLETS 
1,102 in the United States and others in Canada 

They include : 
 -   83 in California 
 - 109 in Florida 
 -   70 in New York 
  -   73 in Virginia 
 

 LOGO 



 FIVE GUYS Menu 



They  use only fresh ground beef. 
There are no freezers in Five Guys locations, 
just coolers. Nothing is ever frozen. 
They use only Peanut oil. 
Their menu is trans-fat free. 



 FIVE GUYS NUTRITIONAL 
INFORMATION 



MARKETING STRATEGY 
According to an article in the April issue of Inc. magazine on Jerry 

Murrell Five Guys Burgers and Fries : 

 

  1) Keep it simple 

  2) Spend the money on the product and let the customer do    
      the marketing for you. 

  3) Never cut corners on content. Your customers will notice 

  4) Great content marketing doesn’t need a PR manager. 

  5) Set parameters for your content – what you will and will 
      not do or say 

  6) Pay more for quality. 

  7) Get your employees involved in your content marketing. 



THE WEBSITE 

Website in 
English or in 

French 



SOCIAL NETWORKS 



SMARTPHONE APP 

Five Guys have created a Smartphone application to allow their 
customers to order their burgers directly with their phone and to pay 
online. 



CUSTOMER LOYALTY 



CORPORATE RESPONSIBILITY 



EXPANDING THE RANGE 

- Five Guys Gear 

- Five Guys 
           Wallpaper 

 


