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URGER Burger King, also named BK, is one
B G of the favourite fast food restaurants
I In the world.

Every day, more than 11 million
guests visit Burger King restaurants
around the world and they do so
because their restaurants are known

for serving high-quality, great-
tasting, and affordable food.

Lycée d’hotelier et de tourisme de Toulouse



THE CHAIN

- Burger King also named
as BIX

o Creafted in 1954

o 12.400 restfaurantsin 73
counftries

e Famous product :The
Whopper




Founded in 1954, Burger King is the second largest fast
food hamburger chain in the world.

Indeed, at the end of fiscal year 2011, Burger King
reported it had more than 12,400 outlets in 73 countries;
of these, 66 percent are in the United States and 90
percent are privately owned and operated.



EVOLUTION DULOGO

BURGER BURGER
BORGER-KING _KlNG KING
1957-1960 1958 1960-1968 1969-1994 1994-1999 1999

L’image d’un roi est retenue

&.( 7 pour faire office de logo.
S En 1957, The King surnommé

1957-1960 1960-1968 « sitting King » fait son entrée.




BURGER BURGER
KING KING
1969-1994 1994-1999

En 1969, Burger King
préesente un nouveau logo
surnommeé « Bun Halves ».
|l doit cette appellation a sa
forme qui rappelle celle
d’un hamburger.

Burger King souhaite aborder le
nouveau millenaire avec un nouveau
logo. Le concept du logo de 69 est
relooke. Les deux parties imitant le
pain sont réduites et le nom de
Burger King deborde de part et
d’autre afin de rappeler la génerosité
des hamburgers maison.



MENUS AND
NUTRITION

The Burger King menu has evolved from a basic offering
of burgers, French fries, sodas, and milkshakes in 1954,
to a larger, more diverse set of product offerings. In
1957, the Whopper was the first major addition to the
menu; It has since become Burger King's signature
product.

BURGERKING

'HOME OF THE WHOPPER®
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@'ﬁé HAVE IT YOUR WAY"®

Burger King is the original Home
Of The Whopper and as they said
during an advert, people like their
friends BUT they love the Whopper.



Three kinds of menus :

e Breakfast menu

e Lunch & Dinner menu

e Snaciks

o yispy Chicken
ack Wyaps
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Triple Whopper® Sandwich Meall Chicken Caesar Garden Fresh Salad
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MARKETING STRATEGY

Burger King uses mainly an alignment strategy-.
Indeed, they apply market prices.

However, they use also many punctual strategies
which are:

*Street Marketing
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3G Capital

In 2010, 3G Capital, a global multi-million dollar investment firm focused on long term value creation, purchased Burger King
Corporation, making it a privately-held company. To learn more about 3G Capital, click here.
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Promotion des ventes

Couponning

TO DAYIS DEAL Click below, before it's gone in amm_

o
I 1 WHOPPER®, 1 WHOPFER JR.®, (1) 10 pe. Chicken - I
Tenders, 3 small fries, 3 small drinks and 2 pies Print CDUPDH
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Buzz Marketing

En 2009, aux Etats Unis, Burger King
propose :

Dix amis sacrifiés sur Facebook =
un sandwich gratuit

YOU LIKE YOUR FRIENDS,
BUT YOU LOVE THE

WHOPPER

What would you do for a free WHOFPER®? How
s tho time to put your jaie.wecthor wob
friendshipa to the tost. Install WHOPPER®
Sacrilico on your Facobook profile, and woll
rowerd you with a kreo {lemo-brolled WHOPPER"
when you sacrliice 10 of your frlends.

Kl FacEBOOK

http://www.youtube.com/watch?feature=player embedded&v=fcMtnF6Bn2Y
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Time of Visit

v
Visit Type Not Applicable
Contact Details
First Name *

Last Name *

Address

ciy

State / Province -
Zip / Postal Code

Country * -

Phone
We value your opinion and want to hear about your BURGER KING® restaurant Email *
experience. Please fill out the form below providing details about your experience. We How sy We Contact You? Emal v
thank you for your feedback!
Comments
Please complste the form below. Mandatory figlds marked * Please enter your comments and feedback below: *

Feedback

What type of feedback do you

want to share? *

Restaurant -

If the comment you are submitting was not prompted by 8 recent visit 500 characters max. 0 / 500

to one of our restaurants, plesse select genersl feedback from the drop
down box.

Use vyour receipt for a FREE WHOPPER®
Sandwich or Original Chicken Sandwich on

Location Information

State / Province * your next visit! Take our brief survey, tell us about

Select One - your recent visit, and get rewarded for your
feedback.

City *

Select One -] CLICK HERE

Address *

|Se|ect0ne v| *Food purchase required




CUSTOMER LOYALTYTY

 The Whopperface :You choose your favorite
burger and personalize it with more cheese, more
sauce, ... And after 5 minutes, they bring your
burger with a photo of your face on the package.
The trick? A camera placed behind the cashier

which takes a picture of your face.

e The Prepaid Card in the abandoned portfolio.




CORPORATE RESPONSIBILITY

Their commitment to food

For over 50 years, their restaurants have been
serving high quality, great tasting and affordable
food around the world. Their commitment is what
defines them as a company and is at the center of
their HAVE IT YOUR WAY ® brand promise.

Their commitment to people

They are dedicated to supporting and investing
In their employees, franchisees, suppliers and
restaurant guests because they are the
cornerstone of their business.




Their commitment fo the

environment

The heightened global debate regarding the role of
business in sustainability has highlighted many of
the challenges and expectations among all
businesses, including the quick-service restaurant

Industry.




POURQUOI ATTENDRE
QUE FAITES-VOUS LE LE 21 MARS ?

21 MARS ?
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